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PRESS RELEASE

WORLDCOM PR GROUP APPOINTS 

NEW CHAIR FOR EUROPE/AFRICA REGION BOARD

Mission will be to drive expansion into Eastern Europe and the Middle East 

Brussels, Belgium. June 08, 2006 – The Worldcom Public Relations Group, the world’s largest network of independently owned public relations counseling firms, today announced the appointment of Diego Biasi as its new chairman for the Europe/Africa region board. Biasi, president and managing director of the Milan, Italy based PR agency Business Press S.p.A., is tasked with driving the growth of the group’s activities by identifying and bringing on board new partner agencies across Eastern Europe and the Middle East. 

With a solid background in business and IT journalism, in 1990 Biasi founded Business Press, an Italian agency made up of 40 professionals that provide strategic PR and marketing communications to organizations across a broad range of industries. Current clients include LG Electronics, Internet Security Systems, TomTom, Océ, Palm, Kodak, SCA Hygiene Products, Campari, Cotton Council International and Verizon Business.

At the recent Worldcom Annual General Meeting held in New York, Worldcom partners chose Biasi for a two-year term as chairman, concluding in April 2008. Succeeding Biasi will be Crispin Manners, CEO of London, UK based PR firm Kaizo, elected vice-chairman of Worldcom Europe.

Under Biasi’s leadership, Worldcom Europe/Africa is spearheading a strategy of expansion into new emerging markets such as Eastern Europe and the Middle East. Global companies initiating or increasing marketing activities in these geographical areas will have access to best-of-breed PR agencies that can provide local intelligence and implementation while maintaining a global approach. Likewise, local companies that are going abroad will also be supported with the same care to which they have grown accustomed in their home markets.

“Europe is made up of many languages and many cultures. For this reason the “one flavour suits all” approach does not make sense as far as pan-European PR programmes are concerned. Working with Worldcom PR agencies means access to top-flight consulting paired with an in-depth local knowledge. This is why Worldcom Europe/Africa is constantly focusing its effort to identify and attract the best independent agencies across the region that have already proven their value within their local markets,” said Diego Biasi.

About Worldcom Europe/Africa and the Worldcom PR Group

Worldcom Europe/Africa currently consists of 22 agencies with a strong expertise in consumer goods, food&beverage, healthcare, technology, finance and public affairs. Thanks to a collaboration model that focuses on high quality and results, the Worldcom Europe/Africa regional agencies today share a number of clients including Cotton Council International, Rockwell Automation, Palm, Allied Tellesyn and the E.U. Anti-Tobacco Campaign.

Worldcom Europe/Africa is part of the Worldcom Public Relations Group, the world’s leading network of independently owned public relations counseling firms, with 101 offices in 134 cities worldwide.  Established in 1988, it was formed so that the strongest, most capable independent public relations firms could serve national, international and multi-national clients while retaining the flexibility and client-service focus inherent in independent agencies. Through Worldcom Group, clients have on-demand access to in-depth communications expertise from professionals who understand the language, culture and customs of the geographic arenas in which they operate. In addition to Worldcom Europe/Africa, clients have access to Worldcom Americas and Worldcom Asia Pacific agencies. Visit www.worldcomgroup.com for more information. 
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