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PRESS RELEASE
WORLDCOM PR GROUP APPOINTS HBI’S CORINNA VOSS TO DRIVE MARKETING INITIATIVES INTO THE EMEA BOARD
Brussels, Belgium. June 27, 2007 – The Worldcom Public Relations Group, the world’s leading network of independently owned public relations counseling firms, today announced a new member of its EMEA Region board of directors. Corinna Voss, Managing Director of the renowned Munich-based agency HBI International PR & MarCom, takes up this newly created position with immediate effect. She is specifically being tasked with developing and implementing marketing initiatives for Worldcom PR Group EMEA; supporting recruitment and expansion in the burgeoning markets of the Middle East and Africa; and ensuring that Worldcom PR Group EMEA conveys a consistent and focused image to the outside world.
Since Diego Biasi took over as the chair of the EMEA region in May 2006, Worldcom PR Group EMEA has experienced significant growth in the region and now has 25 member agencies. With further expansion planned in the near future, especially into emerging markets like the Middle East and Africa, the six-member board led by Biasi decided that the organization needed an additional member specifically to manage marketing and accelerate the recruitment of new partners and customers. 
HBI already manages Worldcom PR Group’s press office for the EMEA region, so Voss is ideally placed to develop the marketing function in parallel with Worldcom PR Group EMEA’s PR activities. 
“I’m really looking forward to my new responsibilities and have already developed some ambitious plans that are currently under discussion by the board,” said Corinna Voss. “We hope to press ahead with these initiatives very soon. I’m honored to have been given this opportunity to contribute even more to Worldcom PR Group EMEA’s growth, because among global agency networks, Worldcom PR Group stands out from the crowd. With its exceptionally close and fruitful collaboration between members, our motto – global focus, local expertise – has never been more accurate.”
About Worldcom PR Group EMEA and the Worldcom PR Group
Worldcom PR Group EMEA currently consists of 26 agencies with a strong expertise in consumer goods, food & beverage, healthcare, technology, finance and public affairs. Thanks to a collaboration model that focuses on high quality and results, the Worldcom PR Group EMEA regional agencies today share a number of clients including Cotton Council International, Rockwell Automation, Allied Telesis, D-link and the E.U. Anti-Tobacco Campaign.

Worldcom PR Group EMEA is part of the Worldcom Public Relations Group, the world’s largest network of independently owned public relations counseling firms, with some 100 offices in 88 cities worldwide. Established in 1988, it was formed so that the strongest, most capable independent public relations firms could serve national, international and multi-national clients while retaining the flexibility and client-service focus inherent in independent agencies. Through Worldcom PR Group Group, clients have on-demand access to in-depth communications expertise from professionals who understand the language, culture and customs of the geographic arenas in which they operate. In addition to Worldcom PR Group EMEA, clients have access to Worldcom PR Group Americas and Worldcom PR Group Asia Pacific agencies. Visit www.worldcomgroup.com for more information.
