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PRESS RELEASE

Worldcom PR Group Bolsters its Position with New Partner Agencies in Scandinavia
Brussels, Belgium. April 12, 2007 - The Worldcom Public Relations Group, the world’s leading network of independently owned public relations companies with over 100 PR partner agencies, has admitted two new members from the EMEA region. Time PR AB (Stockholm) and PrimeTime Kommunikation A/S (Copenhagen) were voted in unanimously at the Worldcom PR Group Annual Group Meeting (AGM) held in Bangkok from 14th to 16th of March after passing an exacting evaluation process to ensure that they met the high communication and business standards for which Worldcom PR Group is renowned. With these partnerships Worldcom PR Group will extend its network into the important Scandinavian market.
· PrimeTime Kommunikation has been providing PR services to a broad palette of international and Danish companies from various industries including IT, health care, real estate, clothing, finance and politics since 2001 and is situated in Copenhagen. The successful agency serves clients such as Vaillant, Bayer, Canon, Alfa Romeo/Fiat. 
· Time PR of Stockholm delivers PR services to B2B and consumer companies with a particular focus on the IT, telecom and home electronics industries. The staff at Time PR has valuable experience as journalists and outstanding knowledge of the Nordic press. Time PR’s clients include 3Com, Plextor, Pinnacle Systems, Sharp and Nortel.
“Scandinavia is a growing, highly technological market whose companies demand increasing international representation and recognition,” commented Worldcom’s chair of the EMEA region Diego Biasi. “Our new partnerships will thus enhance our capabilities across the EMEA region. They are exceptionally well-organized and resourceful agencies with proven track records.”

The Worldcom Public Relations Group consists of 27 agencies with a strong expertise in consumer goods, food & beverage, healthcare, technology, finance and public affairs. Thanks to a collaboration model that focuses on high quality and results, the Worldcom EMEA regional agencies today share a number of clients including Cotton Council International, Rockwell Automation, Allied Telesis, D-link and the E.U. Anti-is represented in [country name] by [agency name(s)].

About Worldcom EMEA and the Worldcom PR Group
Worldcom EMEA currently Tobacco Campaign.

Worldcom EMEA is part of the Worldcom Public Relations Group, the world’s largest network of independently owned public relations counseling firms, with over 104 offices in 88 cities worldwide. Established in 1988, it was formed so that the strongest, most capable independent public relations firms could serve national, international and multi-national clients while retaining the flexibility and client-service focus inherent in independent agencies. Through Worldcom PR Group, clients have on-demand access to in-depth communications expertise from professionals who understand the language, culture and customs of the geographic arenas in which they operate. In addition to Worldcom EMEA clients have access to Worldcom Americas and Worldcom Asia Pacific agencies. 
Visit www.worldcomgroup.com for more information.
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