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PRESS RELEASE

MORE THAN 40 PR EXPERTS GET TOGETHER 
AT WORLDCOM PR GROUP EMEA

FALL MEETING 2007 
In Palma de Mallorca (Spain) PR Professionals Exchange Experience and Discuss Quality Standards 

Brussels, Belgium. September 10, 2007 – The Worldcom Public Relations Group, the world’s leading network of independently owned public relations counseling firms, will be holding its EMEA Regional Meeting in Palma de Mallorca, Spain, from 27 to 29 September. This year’s event takes place with over 40 PR experts from 22 countries attending. Among them four candidate agencies will be present this year: Coxit Communication from Norway; Cardew Group from the UK; Gellis Communications from Belgium; and Majlis PR from Dubai.

At the meeting a mentor program for newly appointed agencies in the EMEA region will be applied for the first time and it will be presented to candidate agencies applying to become members of the Worldcom PR Group. According to this “buddy system” candidates will undergo quality assessment and peer review procedures, and be sponsored by experienced members once accepted. In fact, Worldcom PR Group is focusing on quality assessment to offer clients only the best of breed among the agencies with quality standards guaranteed.

Worldcom PR Group EMEA holds its summit every year in a different country. Recent meetings have been held in Munich, Helsinki, Paris and Warsaw. Every year, the group expands with the addition of several new agencies. To facilitate their integration, the EMEA regional board, led by Diego Biasi, President of the Italian agency Business Press S.p.A., has initiated to adopt the EMEA buddy system. This will ensure that candidate agencies meet the stringent quality standards that Worldcom PR Group demands, while making it easier to assimilate new recruits. Experienced members will provide help and support to newly-accepted agencies, further enhancing cooperation and communication within the group.

“The meeting is organized by a different agency every year - and this year, it’s my turn! That’s why I’m delighted that every single agency in the EMEA network is able to attend, and I’m also looking forward to meeting and welcoming our four candidate agencies within our fast-growing and very dynamic group now in EMEA. This event is a great way to share creative ideas to better serve our customers, while giving everyone an opportunity to network and have fun together,“ commented Diego Biasi, chairman of Worldcom PR Group’s EMEA board.

About Worldcom PR Group EMEA

Worldcom PR Group EMEA currently consists of 26 agencies with a strong expertise in consumer goods, food & beverage, healthcare, technology, finance and public affairs. Thanks to a collaboration model that focuses on high quality and results, the Worldcom PR Group EMEA regional agencies today share a number of clients including Cotton Council International, Rockwell Automation, Palm, Allied Telesyn and the E.U. Anti-Tobacco Campaign.

Worldcom PR Group EMEA is part of the Worldcom Public Relations Group, the world’s leading network of independently owned public relations counseling firms, with some 100 offices in 88 cities worldwide. Established in 1988, it was formed so that the strongest, most capable independent public relations firms could serve national, international and multi-national clients while retaining the flexibility and client-service focus inherent in independent agencies. Through Worldcom PR Group, clients have on-demand access to in-depth communications expertise from professionals who understand the language, culture and customs of the geographic arenas in which they operate. In addition to Worldcom PR Group EMEA, clients have access to Worldcom Americas and Worldcom Asia Pacific agencies. Visit www.worldcomgroup.com for more information. 

