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PRESS RELEASE

WORLDCOM PR GROUP EMEA

SET FOR FURTHER EXPANSION AT FALL MEETING 

On the Agenda: New Workshops and Presentations from Three New Candidates 
Brussels, Belgium. August 27, 2008 – The Worldcom Public Relations Group, the world’s leading network of independently owned public relations counseling firms, will be holding its EMEA Regional Meeting in Palma de Mallorca, Spain, from 25 to 27 September. The EMEA group is poised for further growth, with three new candidate agencies presenting to the rest of the group. The names of the three agencies, located in Sweden, Croatia and Slovenia, will be published after the event. At the get-together, all the EMEA members will hold intensive workshop sessions on topical subjects that can help them bring even more value to their clients. These will focus on word-of-mouth marketing and sustainability.
The meeting’s attendees will also discuss and share experience on using word-of-mouth marketing to generate positive “buzz” and increase mindshare for their clients.  The Worldcom PR Group already recognized the discipline’s importance at its global meeting in April. At that conference, word-of-mouth marketing expert Martin Oetting, from the German-based agency Trnd, gave a keynote on the value that consumer engagement can bring to brands. The Worldcom PR Group EMEA’s continuing work on the topic at the fall meeting underlines its members’ commitment to leveraging the full potential from it for their clients.  An additional key agenda point is a special workshop on sustainability, another theme of interest to many agencies and a further opportunity for them to deliver more value for customers.  
This year’s fall meeting of the Worldcom PR Group EMEA marks the first anniversary of the “buddy system” to facilitate the integration of new member agencies and ensure that the group’s stringent quality standards are maintained. As in previous years, the agency partners will also undergo peer reviews, a valuable learning experience for all concerned in which members’ work is evaluated by other agencies in the group. 
“As this will be my first regional meeting since becoming chairman of the EMEA board, I’m looking forward to welcoming our 29 members as well as our three new candidates,” said Crispin Manners, Director of Service Innovation at the UK agency Kaizo, who was elected as Worldcom PR Group’s EMEA chair at the annual meeting in April. “Our whole focus on how we can make Worldcom more valuable to clients by developing leading edge capabilities in emerging service areas.”
About Worldcom PR Group EMEA

Worldcom EMEA currently consists of 29 agencies with a strong expertise in consumer goods, food & beverage, healthcare, technology, finance and public affairs. Thanks to a collaboration model that focuses on high quality and results, the Worldcom PR Group EMEA regional agencies today share a number of clients including Rockwell Automation, the Seminole Tribe, Foundry and the E.U. Anti-Tobacco Campaign.
Worldcom PR Group EMEA is part of the Worldcom Public Relations Group, the world’s leading network of independently owned public relations counselling firms, with more than 100 offices in 93 cities worldwide. Established in 1988, it was formed so that the strongest, most capable independent public relations firms could serve national, international and multi-national clients while retaining the flexibility and client-service focus inherent in independent agencies. Through Worldcom PR Group, clients have on-demand access to in-depth communications expertise from professionals who understand the language, culture and customs of the geographic arenas in which they operate. In addition to Worldcom PR Group EMEA, clients have access to Worldcom Americas and Worldcom Asia Pacific agencies. Visit www.worldcomgroup.com for more information.
