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PRESS RELEASE

WORLDCOM EMEA AGENCIES ORGANIZED SUCCESSFUL PRESS TOUR FOR EUROPEAN JOURNALISTS AT BARCELONA’S MOBILE WORLD CONGRESS 2008
Brussels, Belgium. February 15 , 2008 – The Worldcom Public Relations Group, the world’s leading network of independently owned public relations counseling firms, announced today that the Worldcom EMEA press tour at GSMA Mobile World Congress 2008 in Barcelona, Spain, from 11 to 14 February, was a great success.  Media from five European countries took part in the prestigious press tour. Each journalist was offered interviews with some of the tour’s sponsors, and each sponsor had the opportunity of at least fifteen dedicated meetings with the international press. The sponsors are Worldcom PR Group clients from the mobile industry, including Bellperre, Buongiorno, Comverse, Cinux, Esmertec, fring, Nuance, Secufone and Venturi. 

The press tour was organized by Worldcom PR Group agencies in five European countries: Business Press S.p.A., Italy; HBI PR & MarCom GmbH, Germany; LF Channel, Spain; Kaizo, UK; and Yucatan, France. Each member agency invited five key media from its country, so that a total of 25 journalists participated. They were carefully selected from a mix of leading daily and weekly papers and magazines, trade press, broadcast and online media.  Each sponsor paid a flat fee for the service, which covered a portion of the costs involved as well as a unique opportunity to meet with approximately fifteen key European media in just two days. 
Alongside the meetings with the press tour’s sponsors, media guests were able to sample some of Barcelona’s gastronomic pleasures. The journalists also had time to browse the exhibition area on their own. The event wrapped up with a lively Mobile World Press Party organized by Worldcom in a trendy Barcelona nightspot on the evening of the second day. The party gave the participants the additional opportunity to chat to sponsors and network with peers in an informal atmosphere. 
“At a major event like the Mobile World Congress in Barcelona, our sponsored press tour really delivered excellent value for our clients as well as for the media attending,” commented Diego Biasi, chairman of Worldcom PR Group’s EMEA board. “By bringing together innovators and influencers around a single point of interest, both sides could use their time at the show effectively – without forgetting to find time to relax in one of Europe’s greatest cities.” 
The Worldcom Public Relations Group is represented in [country] by [agency/ies].
About Worldcom PR Group EMEA

Worldcom PR Group EMEA currently consists of 31 agencies with a strong expertise in consumer goods, food & beverage, healthcare, technology, finance and public affairs. Thanks to a collaboration model that focuses on high quality and results, the Worldcom PR Group EMEA regional agencies today share a number of clients including Cotton Council International, Rockwell Automation, Palm, Allied Telesyn and the E.U. Anti-Tobacco Campaign.

Worldcom PR Group EMEA is part of the Worldcom Public Relations Group, the world’s leading network of independently owned public relations counseling firms, with more than 100 offices in 93 cities worldwide. Established in 1988, it was formed so that the strongest, most capable independent public relations firms could serve national, international and multi-national clients while retaining the flexibility and client-service focus inherent in independent agencies. Through Worldcom PR Group, clients have on-demand access to in-depth communications expertise from professionals who understand the language, culture and customs of the geographic arenas in which they operate. In addition to Worldcom PR Group EMEA, clients have access to Worldcom Americas and Worldcom Asia Pacific agencies. Visit www.worldcomgroup.com for more information. 
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