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PRESS RELEASE

WORLDCOM PR GROUP CELEBRATES 20 YEARS OF SUCCESSFUL COLLABORATION AT ITS ANNUAL GROUP MEETING
Brussels, Belgium. March 20, 2008 – The Worldcom Public Relations Group, the world’s leading network of independently owned public relations counseling firms, announced today that it will be holding its global Annual Group Meeting (AGM) on 15-17 April in the Marriott Hotel, Amsterdam, the Netherlands. A special highlight of this year’s event will be celebrations to mark the twentieth anniversary of the Worldcom PR agency network. All previous chairs have been invited to attend; and a panel of founding partners will briefly recount the Worldcom PR Group network’s history and talk about the successful development the group made since 1988. 
The AGM will also feature keynote speeches by two industry luminaries: Michael Mainelli and Martin Oetting. Prof. Mainelli is Director of London-based risk/reward strategy consultants Z/Yen Group, and Professor of Commerce at Gresham College in the UK. Martin Oetting is founding partner and Head of Communications and Consulting at Trnd, a German agency specializing in word of mouth marketing. Prof. Mainelli’s keynote will focus on “Working Smarter in a Changing Global Economy”, while Martin Oetting will explain “The Buzz about Consumer Engagement and What It Means to Brands”.
During its global meeting, Worldcom PR Group will also appoint the new chair for the Europe, Middle East and Africa (EMEA) region. As in previous years, candidate agencies applying to become new members of the Worldcom PR Group network will present their work at the AGM. Applicants undergo quality assessment and peer review procedures by established members, who sponsor them in a “buddy scheme” once they have been accepted. The name of the new chair of the EMEA region as well as the new network members will be published in a separate announcement after the event. The team-based appraisal and buddy scheme ensure that the highest quality standards are maintained throughout the group, while facilitating new members’ assimilation into Worldcom PR Group. 
Alongside regional board meetings, the AGM will also include practice group discussions. These enable members to share knowledge and best practices related to specific issues or industry sectors. Worldcom PR Group practice groups are comprised of experts on specific subjects from agencies in every region. They support clients with highly specialized strategic and tactical advice across all geographies. Practice group meetings being held during the Worldcom PR Group global AGM in Amsterdam include Consumer, Crisis & Issues Management, Financial Services, Health Care, Investor Relations, Public Affairs, Energy & Environment, Technology, and Travel & Tourism. 
“This year our global meeting marks our twentieth anniversary - and I’m really looking forward to celebrating that with all of our partners worldwide,” said Thomas B. Van Blarcom, Chair of Worldcom PR Group and managing director and partner of TQPR in Bangkok, Thailand.“ Almost all delegates from each of our member agencies have already registered for the event. I’m proud to be part of such a dynamic network that puts high quality and strong collaboration at the forefront of all they do. Over the last few years the Worldcom PR Group network has enjoyed fantastic growth, so at our global meeting we’ll be welcoming several new agencies as well as our established partners.”

The Worldcom Public Relations Group is represented in [country name] by [agency name(s)].
About Worldcom PR Group EMEA

Worldcom PR Group EMEA currently consists of 31 agencies with a strong expertise in consumer goods, food & beverage, healthcare, technology, finance and public affairs. Thanks to a collaboration model that focuses on high quality and results, the Worldcom PR Group EMEA regional agencies today share a number of clients including Cotton Council International, Rockwell Automation, Palm, Allied Telesyn and the E.U. Anti-Tobacco Campaign.

Worldcom PR Group EMEA is part of the Worldcom Public Relations Group, the world’s leading network of independently owned public relations counseling firms, with more than 100 offices in 93 cities worldwide. Established in 1988, it was formed so that the strongest, most capable independent public relations firms could serve national, international and multi-national clients while retaining the flexibility and client-service focus inherent in independent agencies. Through Worldcom PR Group, clients have on-demand access to in-depth communications expertise from professionals who understand the language, culture and customs of the geographic arenas in which they operate. In addition to Worldcom PR Group EMEA, clients have access to Worldcom Americas and Worldcom Asia Pacific agencies. Visit www.worldcomgroup.com for more information. 
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