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PRESS RELEASE
WORLDCOM PR GROUP EMEA ANNOUNCES FLEXIBLE PR SUPPORT PACKAGE FOR MOBILE WORLD EXHIBITORS 
[City], [Country]. January 14, 2009 – The Worldcom Public Relations Group, the world’s leading network of independently owned public relations counseling firms, has devised a complete, yet flexible PR package to help GSMA Mobile World Congress exhibitors ensure effective press coverage from their presence at the show. The package provides guaranteed one-on-one interviews with reporters selected by the customer, as well as comprehensive PR support during the show. Clients can tailor the package to their needs and budget and focus on meetings with publications from one or multiple countries. Worldcom PR professionals in the requested countries, who know and work with the reporters on a daily basis, then take all the organizational work off the customers’ hands. They set up the meetings between the client and the relevant journalists, while providing a point of contact for both sides throughout the event. 
The GSMA Mobile World Congress (http://www.mobileworldcongress.com) is the leading global meeting place for all key participants in the area of mobile technologies. This year’s event is taking place on 16-19 February in Barcelona, Spain. In the period prior to the show, many exhibitors have limited time and resources for PR, especially on an international level. Also, reporters have extremely busy schedules during the event and it can be a challenge to attract and hold their attention in the face of competing demands on their time. This is where Worldcom EMEA’s modular PR package can help. With a fixed fee for guaranteed interviews with the publications they are interested in, customers are assured of a good return on investment. They can also maximize the efficiency of their internal resources by leaving time-consuming organizational, logistical and support tasks to Worldcom’s PR professionals in the relevant country or countries. 
The package provides clients with staffing for the one-to-one interviews with international journalists and for fielding journalists’ requests during the show. It also includes language support at interviews, if needed; accurate briefings and de-briefings before and after the MWC; and the adaptation of press kits in different languages. A wide selection of options is available, from interviews with a few key reporters in one country to broad coverage of national papers and specialist press across multiple countries – and everything in between.
“We’re already seeing a lot of interest in our PR package initiative for the MWC event – it just makes good business sense,” commented Crispin Manners, chairman of Worldcom PR Group’s EMEA board and Director of Service Innovation at the UK agency Kaizo. “First, customers benefit from the same quality and results-oriented approach common to all Worldcom’s EMEA offices.  Second, the package provides them with a one-stop shop for all their PR needs at the show, increasing efficiency and consistency. Third – and most importantly – it ensures a judicious use of PR budgets while delivering maximum value from them.”

Interested parties can contact their local Worldcom office for further information (see www.worldcomprgroupemea.eu for details) or email Corinna Voss, Worldcom EMEA’s head of marketing, at corinna_voss@hbi.de. 
About Worldcom PR Group EMEA

Worldcom PR Group EMEA currently consists of 33 agencies with a strong expertise in consumer goods, food & beverage, healthcare, technology, finance and public affairs. Thanks to a collaboration model that focuses on high quality and results, the Worldcom PR Group EMEA regional agencies today share a number of clients including Cotton Council International, Rockwell Automation, Palm and the E.U. Anti-Tobacco Campaign.
Visit www.worldcomemea.com for more information.

Worldcom PR Group EMEA is part of the Worldcom Public Relations Group, the world’s leading network of independently owned public relations counseling firms, with some 100 offices in 88 cities worldwide. Established in 1988, it was formed so that the strongest, most capable independent public relations firms could serve national, international and multi-national clients while retaining the flexibility and client-service focus inherent in independent agencies. Through Worldcom PR Group, clients have on-demand access to in-depth communications expertise from professionals who understand the language, culture and customs of the geographic arenas in which they operate. In addition to Worldcom PR Group EMEA, clients have access to Worldcom Americas and Worldcom Asia Pacific agencies. Visit www.worldcomgroup.com for more information. 
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