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PRESS RELEASE
WORLDCOM PR GROUP MAINTAINS HEALTHY GROWTH IN THE FACE OF ECONOMIC UNCERTAINTY 
· EMEA Region up by 29%
Munich, Germany. June 09, 2009 – The Worldcom Public Relations Group, the world’s leading network of independently owned public relations counseling firms, announced today that its revenue, client and staff numbers all showed a healthy increase in 2008 compared to 2007. Despite the uncertain economic situation in most regions, the Worldcom PR Group achieved year-on-year revenue growth of over 7 per cent, taking its fee income to well over $243 million from $227 million in the previous year. In addition, the Group’s client base rose by 11 percent to 3,597.    
Revenue Growth
Worldcom’s top-line revenue growth in 2008 showed some variations in the Group’s three regions: Americas, Asia Pacific, and EMEA. In the Americas, income remained stable from 2007 to 2008 at $145 million. Asia Pacific grew by 5 per cent to $26 million and EMEA by an impressive 29 per cent to $71 million. The EMEA region also added five new agencies to its member list in 2008 and now employs a total of 583 practitioners. The Americas region has almost 1,200 staff and Asia Pacific some 360. As of 31 December 2008, the Group employed 2,136 people across its three regions.

Quality and Synergy Deliver Results for All
“We’re very pleased with our year-on-year growth to 2008. Despite challenging economic conditions, our members remain more committed than ever to delivering high- quality service and tangible value for money to our customers,” said Crispin Manners, EMEA chair of the Worldcom PR Group. “As one of the world’s biggest and best-performing PR networks, Worldcom offers clients uniform standards of excellence on a local, national and international level.” 
Worldcom PR Group EMEA

Worldcom PR Group EMEA currently consists of 30 agencies with a strong expertise in consumer goods, food & beverage, healthcare, technology, finance and public affairs. Thanks to a collaboration model that focuses on high quality and results, the Worldcom PR Group EMEA regional agencies today share a number of clients including Cotton Council International, Rockwell Automation, Palm and the E.U. Anti-Tobacco Campaign.
Visit www.worldcomemea.com for more information.
Worldcom PR Group EMEA is part of the Worldcom Public Relations Group, the world’s leading network of independently owned public relations counseling firms, with 114 partners in 94 cities worldwide. Established in 1988, it was formed so that the strongest, most capable independent public relations firms could serve national, international and multi-national clients while retaining the flexibility and client-service focus inherent in independent agencies. Through the Worldcom PR Group, clients have on-demand access to in-depth communications expertise from professionals who understand the language, culture and customs of the geographic arenas in which they operate. Visit www.worldcomgroup.com for more information. 
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